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94th Session of the Senate of the Associated Students 
Minutes for Wednesday, July 29th, 2026 at 5:32 P.M. 
In Person: Ansari Business Building Room 101, 1st Floor of the Ansari Business Building 

1. CALL MEETING TO ORDER 
 Speaker Issa called the Senate of the Associated meeting to order on October 8th 2025 at 5:30 PM in the Rita Laden Senate Chambers, 3rd floor of the Joe Crowley Student Union and on zoom. Presiding Secretary Fan

2. PLEDGE OF ALLEGIANCE & LAND ACKNOWLEDGE
“I pledge allegiance to the Flag of the United States of America, and to the Republic for which it stands, one Nation under God, indivisible, with liberty and justice for all” “We acknowledge that the University of Nevada, Reno is situated on the traditional homelands of the Numu (Northern Paiute), Wašiw (Washoe), Newe (Western Shoshone), Nuwu (Southern Paiute) peoples. These lands continue to be a gathering place for Indigenous Peoples and we recognize their deep connections to these places. We extend our appreciation for the opportunity to live and learn on their territory.”
3. COMPLIANCE WITH NEVADA OPEN MEETING LAW  
a. Was the agenda posted three full working days by 9 am, not including the meeting date? It is.• https://nevadaasun.com/meetings/senate-of-the-associated-students-13/ 
b. Is the meeting taking place on the day of the week, month, day, year, at the time and location listed on the agenda? It is
c. Is the Zoom link working and available to the public? It is.
d. “I pledge allegiance to the Flag of the United States of America, and to the Republic for which it stands, one Nation under God, indivisible, with liberty and justice for all”

4. ROLL CALL 
Present: Speaker Issa, Parliamentarian Strabala, Senators Benevente, Cain, Castro, Horst, Horvath, Johnson, Price, Radtke, Saporito, Scherschel, Strunk, Wilbur, Wilson, Zuniga

Absence Excused: Senators Anderson, Bhardwaj, Speaker Pro Tempore Evens, Nubel, Potter, Williams
Absence Unexcused: Senators Espinoza, Barrus, Lawson, Rivers, 
-A quorum was present

5. ADOPTION OF MINUTES 

a. No items were submitted to the Speaker of the Senate
6. PUBLIC COMMENT (INFORMATION ONLY) 

a. No public comment at this time.
7. RECEIPT OF PETITIONS AND CORRESPONDENCE TO THE SENATE AND REFERRAL 
The Senate will receive communications addressed to the Senate and, if necessary, refer each to the appropriate committee. No action will be taken on communications other than referring them to committee unless placed on the fast-track agenda. 

a. No items were submitted to the Speaker of the Senate.

8. REPORTS OF ASUN OFFICERS (INFORMATION ONLY) 
The Speaker shall recognize any senior officer of the Association, including the Secretary, to offer a report on his or her official activities since the previous meeting and make any summary announcements he or she deems necessary for no longer than five minutes. 

a. President of the Associated Students, Dilon Moss- “hello everyone, I hope you're doing well and savoring your summer as we get closer to the first day of school. I'm gonna jump right in. I had a meeting with Chartwells, our food provider for UNR Dining, for the UNR Dining Hall to discuss what, what getting donuts for our event, Donuts with the President, will look like. That event is where myself and Vice President Calderon will join Vice President Speed and President Sandoval to give out donuts to students on the first day of school. This is a long-standing tradition with ASUN and the Office of the President. The Vice President Calderon and I will also be attending the grand opening of the new Dunkin' Donuts on campus, which will happen on the same day, that morning, before we take the donuts out. So, that'll be super exciting. That will be in the PSAC, where the Dunkin' Donuts will be. So get excited for that. I know I love a good donut, so that'll be exciting to have one this close to campus. I also had the opportunity to meet with Vice President Michael Flores and Austin Daly from the Office of Government and Community Engagement, to talk about ASUN and their office's relationship and how we can better partner and collaborate in the future, especially as we head into the midterm elections and the 2027 legislative session. It's important for us to build our relationships with our campus partners, so very optimistic about that. I was also able to attend a meeting of the Nevada Forum. I am sure you've probably seen their Instagram ads, or just marketing in general. This is an organization that is working to build a lot of nonpartisan policy work for the state of Nevada, advocating for common sense policy change. We had a great conversation on issues such as housing, education, water use, affordability. It was a great experience, and I'm excited to see how the Nevada Forum grows, and how we could potentially work with them in the future. I also had the opportunity that same night to attend the 57th Annual Nevada Athletics Governor's Dinner that was hosted at the Governor's Mansion in Carson City. This is one of the biggest fundraisers for our athletics program. It featured a flash mob with our Nevada athletes. It also featured a wonderful dinner provided by the El Dorado. And it also featured speakers, such as our head coaches, President Sandoval, Governor Lombardo, who, made a UNLV joke at the podium, and got booed. Very all in good fun, all in good fun, but, he is a UNLV grad, so, I'm not shocked. And some other major names in Nevada Collegiate, athletic programs across the country. So it was a very fun experience. We're super happy to have been able to attend and to be such close partners with Nevada Athletics. So very excited for that. I was also able to attend the University Brand Initiative Stakeholders Committee meeting, where we looked at the university's new branding initiative. Not to brag, but I am one of those 35 people that has seen the new logo, so all I'll say, I'm sworn to secrecy, but get excited. Like you were tonight, this is a very exciting, thing, and the university is taking steps to modernize and revamp our university's image and brand. I can't say much, but y'all need to, you know, like I just said, get excited. This change is quite large, and as the university makes this transition, I ask you to join with me to buy into this new logo and new branding initiative, and give as much support as you can so that we can help our students adjust to this amazing new logo and our revamped brand. If it means wearing the new merch as it comes out, if it means talking about this new logo, about the direction the university is going with its marketing, if it's talking to your constituents about it, answering any questions, reposting anything with it on our socials, on your personal socials, that is a great way for us to get students to buy into the new logo. I think that students will be quite fond of the new logo, but as the leaders of this campus, we have to also work just as hard as our university campus partners to push this logo forward. I already have said multiple times, give me a thousand polos and I'll wear one every day with the new logo. And so I think that's the energy we should be bringing to this new change. So it's very exciting. I'm very excited for October 20th. If you have the opportunity to go to the State of the University, it is free to attend. It is always a great time. I've been for the last, well, I'll be going this year, so I've gone the last 2 years. Always a great time. Always a great time, and there are major announcements that come out, like the branding initiative. So, if you have the time on October 20th, please come to the State of the University, and, see the new logo and branding initiative get unveiled, because it's going to be super exciting. As we start to get back into that time when there's gonna be a bunch of events, being added to the calendar, this includes a bunch of different events, like Safety Sustainability Week, Welcome Week, all of those events, hosted by us and our other campus partners. I ask that y'all turn out to volunteer. I'm asking that of the executive branch, but I ask for y'all to turn out, volunteer at these events. If you're not volunteering, attend the events, and have fun getting to interact with your constituents at these events. Last year, I tried to attend, as many programming and other events as possible, and it was a great experience. It was a great time to interact with our constituents, talk to people, and also just have a good time supporting our programming departments. That includes event programming, safety, wellness, sustainability, idea, Gov Affairs. If they have an event, please, please volunteer, or please attend. Show your support to your fellow officers. These also count as outreach, so great opportunities for outreach. With all these events happening in the first month or so of school, we should y'all should, be good on outreach, so please turn out to the events, we'd appreciate that. And I was also able to attend a planning meeting with New Student Initiatives regarding Running of the Wolves. This event is when first-year students get to run on the field with our football team at our first home game of the year. We are super excited for this event and to collaborate on it, so keep an eye out for it. We are working diligently, also, to finish up the last few things in regards to the contract for the ASUN concert. We've received invoices for, different pieces of the concert, so we're working on that, but the contract, we just have a few more things to negotiate and clean up before we can, say anything publicly about the artist and that kind of stuff. We will have more details once the contract is approved, so be on the lookout for that from us, from Director Munoz. It's gonna be a good time. We're very optimistic, so yeah. I'll also be attending a meeting later this week to take a look at the Passion Fund and how we can rework it so that it better serves our students. The Passion Fund has a lot of red tape around it, just by design, from when it was passed in the 91st session, and so we are kind of looking at how do we rework that? How do we make it more accessible? How do we bring down barriers so that students aren't worried about the costs of being involved on campus. So, very excited for that meeting as well. That's all from me, so I'll stand for questions if anyone has any.”
b. Vice President of the Associated Students, Luke Calderon- as read by President Moss- “Hey everyone, I hope you are all having a wonderful day. I'm finally back in the States after a phenomenal month studying abroad in Europe. I'll be returning to Reno Thursday night. I'm extremely excited to get back to work and to have, the opportunity to welcome so many new students, to campus in just a couple weeks. With NevadaFit and Welcome Week just around the corner, we have a lot to be excited about. As always, if anyone has any comments or concerns, please reach out. Take care, everyone.”

c. Chief Justice, Emma Silveyra- as read by Associate Justice Wilcox- “Chief Justice Silvera wanted me to let you guys know that she's not in town this week, and will be in town next week to get her next report.”

d. Director of Executive Outreach, Troy Barrera- “Alrighty, hi everyone, I hope you all have had a great week so far, and are enjoying our last few weeks of summer before school starts back up. This one is a bit of a longer one, but a lot to update all of you on. Recently, I've been working on a few projects. First, I've been getting things finalized for Block Party, submitting POs, communicating frequently with MSI and Athletics. Finishing the layout an hour by hour, working on a raffle, and creating a plan to get clubs at the event. If you know of any clubs that may be interested in hosting a yard game or an engaging activity at Block Party, please tell them to keep an eye out on their email. Each club that participates will receive $50 to their club account. Second, I've been in communication with President Sandoval and his team about casual talks for the semester. I hope to get those on the calendar within the next week or two. This year, after taking some feedback We Are Nevada received on the campaign trail, we'll be looking to also have ASUN officers present at the event to have conversations with students, so please keep an eye out for an email from me with a sign-up sheet. Third, I've been working on the makeup retreat. This year, we'll be moving the makeup retreat to a digital format. All of the content will be added either to a Nevada box or Canvas page, and anyone who is unable to attend the retreat in June will have two weeks to go through the course and take the quiz. That should be out in late August or early September, but I'll send an email once it's officially up. Fourth, I've started to have conversations about the Homecoming Parade and have a meeting with President Moss, Vice President Calderon, Director Munoz, Director Nepa, Chief of Staff Atkinson, Senator Saporito, and Senator Scherschel tomorrow to discuss collaboration amongst programming, clubs and orgs, Senate, and the Office of the President. If any other clubs, or sorry, any other departments would like to get involved in that, feel free to reach out to me. Fifth, I have started brainstorming and having conversations about the focus groups I hope to create for the semester. If you're interested in being a part of the planning and creation process, please reach out to me. I'd love to collaborate on this with multiple departments and branches to ensure a diverse and wide range of voices are present in these focus groups. And finally, Chief of Staff Atkinson and myself met with the Department of Sustainability yesterday to talk about sustainability practices we can put to use at upcoming events. Thank you, Director Cook, for the insightful conversation. As you can tell, there's a lot going on, a lot of moving pieces, but it's all going incredibly smoothly, and I'm excited to see it all come together. If you ever need anything from me, I'm available via email and Teams. Thank you.”

e. Chief of Staff, Madison Atkinson- “Hello, everyone. I hope you're all having a great summer so far. The internship applications have been open for a few weeks now, and we're seeing good progress with applications. I encourage you all to share your department's information, but also other departments as well. Just to continue the engagement with the application, if you guys know anyone who wants to apply that has questions, you can always send them my information, I'm happy to help wherever I can. As for marketing, AD Ottaviano, Director Mendoza, and I have been having a lot of conversations about ways we can expand marketing. If you are a former intern turned officer and would like to be involved in marketing, please let myself or AD Ottaviano know. We are planning on doing interview-style videos talking about officers who turned interns and why you think being an intern is important and meaningful. Yesterday, I was able to meet with Director Cook and DEO Barrera to discuss sustainable ways we can host events. During the meeting, we had a great conversation about how we can use sustainability's best practices to our best ability when holding events. If you are wanting to plan an event, I encourage you all to look at the best practices or reach out to Department of Sustainability to ensure we are hosting sustainable events. And then tomorrow, I will be attending a meeting with President Moss and Director Nepa regarding ASUN Passion Fund, and also going on tomorrow, I'll be attending a meeting with Dio Barrera, VP Calderon, President Moss, Senator Saporito, Senator Scherschel to discuss fundraising for Homecoming Week and the Homecoming Parade. Also, I want to let you guys know, during August 4th through the 18th, I will be in RA training from 8am to 5pm, so if you guys have any questions, feel free to reach out and message me on Teams or email me and I will have a response for you after 5pm on weekdays, and during the weekends, I will have an earlier response. This is the same for DEO Barrera as well. And yeah, as always, please don't hesitate to reach out to me if you guys have any questions. Thank you!”

f. Director of Clubs and Organizations, Sienna Nepa- “Director Nepa, for the record, hi everyone, I'm really excited to be back on campus with all of you guys in just a few short weeks, so I hope you're all enjoying the rest of your summer, because it's coming to an end super soon. The entire clubs and organizations department is now fully trained. We had our final training, the mock funding hearing, last Friday, which went super well and proved to be a valuable hands-on learning experience for all of our commissioners. Club registration is still rolling. We have almost 200 clubs that have submitted for renewal within the first month, and we're still sending out outreach and communication to get the 270-plus clubs that we had last session to re-register or renew. And then Club Fair Printing is also going well. We will be voting on the club fair budget this Friday at our funding hearing, which will be at 2.30 p.m. in the Frankie Suda Papa President's Conference room, as well as via Zoom, if you would like to attend or have any questions.

g. Director of Programming, Antonio Munoz- No report at this time.

h. Director of Government Affairs, Isabelle Hatch- No report at this time.

i. Director of IDEA, Jorge Benuto- “I've had a chill couple of weeks just discussing logistics and budget concerns, about, Northern Nevada Pride. And some of our fall events coming up, like World Tourism Day, so I've been in contact with my officers, doing things like taking inventory, just to make sure that we're, having sustainable practices when it comes to our events, and not over-ordering things that we already have. So we've just been discussing some logistics regarding, those events coming up in the fall.”

j. Director of Sustainability, Kendra Cook- “Hello, Senators! I hope you're having a good last week of July. Some updates are that I've been meeting with most of the departments to facilitate the event sustainability best practices meetings, as you've heard, in accordance with the SAS. In these meetings, I discuss upcoming events that that department is planning to host, and some sustainable practices that we can work to implement, including biodegradable plates, food waste containers provided by my department for composting reducing plastic water bottle, and aluminum can waste, and more. Additionally, I was able to meet with two senators, Speaker Issa and Senator Radke, to discuss the event sustainability best practices. If you are a senator who plans multiple events throughout the year, please introduce yourself to me, and we can have a quick chat about how to implement The best practices, to your events as well. Other than these meetings, my department has been continuing to reduce plastic waste during orientation. We finalized the marketing for the Welcome Week Farmers Market, and we have a budget in the upcoming press cab meeting for the Farmers Market and Plant Party events. Thank you.”

k. Director of Campus and Public Relations, Keira Mendoza- No report at this time.

l. Director of Campus Wellness, Jordan Brown- No report at this time

m. Director of Ethics & Compliance, Andrew Sanchez- No charges have been filed at this time.

n. Speaker of the Senate, Jason Issa- “Good evening, everyone. I've been working with IT to make several updates to the ASUN website. This has included updating Senate headshots, but more importantly, re-uploading meeting agendas and minutes that had mysteriously disappeared from the website. Thank you to all of the Committee Chairs for working with me throughout that process and for helping ensure we remain compliant with our recordkeeping obligations. Last Saturday, Senator Radtke and I met with Director Cook from the Department of Sustainability to discuss the Event Sustainability Best Practices outlined in the SAS and how Senate-sponsored events can be as sustainable and environmentally conscious as reasonably possible moving forward. It was a productive conversation, and I appreciate Director Cook taking the time to meet with us. If you’re a Senator planning to hold an event, I highly encourage you to reach out to Director Cook! I've also been putting together a presentation schedule for the Fall semester. Since Monday alone, I've reached out to 13 on-campus offices to invite them to present before the Senate. So far, we've received confirmations from University Libraries, the Student Health Center, Friends in Service Helping (FRS), and the University Police Department Northern Command (UPDNC). Additionally, I'm optimistic that we'll be able to welcome the Office of Civil Rights & Equal Access after Senators Castro, Espinoza, and I meet with Director Edmondson this fall. There are more invitations still pending, so hopefully we'll have an exciting lineup of presentations throughout the semester. The 94th Senate Composite is nearly complete. I'm just waiting on a few remaining headshots before sending it off to be printed and framed, and my goal is to have it ready to present at our August 26th meeting. I'm continuing work on the Legislative Digest format and the #SenatorSunday Instagram series. Graphic design is admittedly not my strongest skill, so I appreciate everyone's patience as I put those together. My goal is to have both ready before the start of the Fall semester. Finally, I've begun drafting a standardized Committee meeting script for Committee Chairs. The goal is to provide a helpful reference for Chairs who may still be getting comfortable running meetings while also creating a resource that future sessions can continue to build upon. That concludes my report.”
 
REPORT OF THE SENATE COMMITTEES (INFORMATION ONLY) 
The Speaker shall recognize the chairperson of each standing committee, in alphabetical order, and then each special committee, in alphabetical order, to report for no longer than five minutes on the committee’s activities since the previous meeting 
 
a. Committee on Academics and Student Affairs - Michael Nubel- as reported by Senator Wilbur- “The Committee on Academic and Student Affairs has not yet planned a full meeting time, so if you're on the committee, please fill out the sent one”

b. Committee on Budget and Finance - Henry Lawson- as reported by Senator Barrus- “I didn't have one sent to me, but if I remember what was said in oversight, basically Chair Lawson stated that we're still trying to find a meeting time, and due to the, quorum issue that we're continuously having with budget and finance, we're having a rough time meeting. I do believe we're trying to have a time to meet next week to go over the three pieces, that have been sent to committee, and that's pretty much it.”

c. Committee on Democratic Civic Engagement - Kaylee Radtke- “Hi everyone, DCE will be meeting tomorrow at 3. There is going to be a when to meet for the fall semester sent out later tonight, so please keep an eye out for it and fill it out as soon as possible. If you have any questions or can't make it to the meeting tomorrow, please let me know. Thank you.”

d. Committee on Inclusion, Diversity, Equity and Inclusion - Viviana Castro- “Almost the exact same as Kaylee's. We're having a meeting tomorrow at 12 o'clock in the PCR. If you can't go, please send me a message, just so we know. And then additionally, just be on the lookout for the one to me I'm gonna send for the committee's fall meeting time. Other than that, that's all.”

e. Committee on Government Operations - Lance Zuniga- “Yes, I do. Currently having a quorum issue at the summer meeting times for government operations, which is why we haven't had a meeting since the last one. And then working on a fall meeting time, I'm gonna send out the when to meet link by the end of the week, so if you're in that committee, please look out for that and fill that out as soon as possible.”

f. Committee on Safety, Sustainability and Wellness - Anna Barrus- “I do. Similar to a lot of different, committees that I've already said, we're not necessarily having quorum issues, but just having a rough time finding a meeting date due to my working schedule. Hopefully I'm gonna set a meeting next week, too, over the one piece we have on the agenda, and then go over the planning process for our event for Safety Week.”

g. Special Committee on Food Insecurity - Alexander Saporito- “So, we met on the 24th and basically discussed the timeline for the committee, as well as analyzed legislation regarding funding a feasibility study for PAC provisions. We're excited to hear what BNF's opinion on is for the piece, and looking forward for it to hopefully get to second reading in the upcoming Senate meeting. And that's pretty much it.”

h. Parliamentarian – Faith Strabala- No report at this time.

i. Speaker Pro-Tempore – Dominic Evens- as read by Speaker Issa- “Good afternoon to you all! I am currently in Chicago for Lollapalooza, so I couldn’t make it to the zoom meeting today. I hope you all enjoyed the senate internship post on the Instagram! Thank you all for reposting and sharing it, it means a lot to me and helps ensure we get a lot of applications for the internship program. Over the next few weeks before our school year starts, I’ll be getting ready to send out emails to professors about the internship program in order to get more people applying. Also, I will be sending the internship syllabus to the teams chat and adding it to my box as soon as I get a stable WiFi connection on my iPad. Lastly, similar to what I said at our previous meeting, if you want any Chicago or music related merchandise or keychains or whatever, just reach out to me and we can organize something. Thank you all and I’ll see you all soon!”

j. Committee on Oversight - Jason Issa- “So, the Committee on Oversight last met on Monday, July 27th, and during that meeting, we heard testimony from a couple of Senators regarding attendance points, and the committee approved the removal of points where appropriate. We also reviewed the Senate Expectations document and determined that no revisions were necessary at this time. If you were unable to provide testimony at this meeting to the to have points be reconsidered, you'll have additional opportunities to do so in future meetings. A reminder to all committee chairs, please send out a fall semester when to meet to your committee group chats at your earliest convenience. My hope is that we can begin the semester with meeting dates, times, and locations already established, so our committees can get to work immediately once we return to the fall semester. And lastly, as always, the current attendance points memo is as follows. Senator Kaine with 2 points, Senator Lawson with 1 point, Senator Potter with 2.3 points, Senator Price with 1 point, Senator Rivers with 3.3 points, Parliamentarian Strabala with 1 point, and Senator Zuniga with 1.3 points. If you have any questions regarding attendance, oversight, or anything else, after tonight's meeting, please feel free to reach out to me.”
i. Luis Aguilar-Herrera ask, “Will you please include the Secretary's Department when you have identified your problem with dates and times?” 
ii. Speaker Issa responds, “Yes, I will.”
 
10. REPORTS OF SECRETARIES OFFICE (INFORMATION ONLY) 
The Speaker shall recognize any senior officer of the Association to offer a report on official activities since the previous meeting and make any summary announcements for no longer than five minutes.  
 
a. Senate Secretary, Joshua Fan- No report at the time
b. Legislative Clerk, Daphne Gutierrez- No report at the time
 
11. MOTIONS TO FAST-TRACK APPOINTMENTS (FOR POSSIBLE ACTION) 
The motion to fast track a resolution or appointment confirmation shall be in order if recommended by the committee of relevant jurisdiction. 

a. No items were submitted to the Speaker of the Senate
 
12. APPROVAL OF APPOINTMENTS OF SENATORS AND ASUN OFFICIALS (FOR POSSIBLE ACTION) 
The Senate will consider the following nominations for Association office. When the Senate has concluded its deliberations, the Senate may approve the nomination, reject the nomination, or take no action upon the nomination.  
a. No items were submitted to the Speaker of the Senate

 
13. VETO MESSAGES FROM THE PRESIDENT (FOR POSSIBLE ACTION) 
The Senate may reconsider acts vetoed by the ASUN President if they are returned by the President with his objections.  
 
a. There are no veto's submitted to the Speaker of the Senate. 
 
14. CONSENT AGENDA (FOR POSSIBLE ACTION) 
The Speaker shall sequentially proceed through such acts of legislation that have been previously been placed on the consent agenda. Such acts shall be considered adopted by consent, unless a single senator rises in objection thereto. All acts so objected are immediately placed on the end of the agenda for second reading.  
a. No items were submitted to the Speaker of the Senate 
 
15. FIRST READING OF LEGISLATION (INFORMATION ONLY) 
The following bills and resolutions will receive their first reading and may be considered under item 16 

a. No items were submitted to the Speaker of the Senate 
 
16. MOTIONS TO FAST-TRACK LEGISLATION (FOR POSSIBLE ACTION) 
A senator may move that legislation under item 16 of this agenda be considered at this meeting. Such a motion shall only be in order provided that a one-day notice has been given to the speaker. The motion shall be decided without debate, and shall require the consent of a two-thirds majority of the senate.  

a. No items were submitted to the Speaker of the Senate 
 
17. REFERRALS TO COMMITTEE (FOR POSSIBLE ACTION) 

a. No items were submitted to the Speaker of the Senate 
 
18. SECOND READING OF LEGISLATION (FOR POSSIBLE ACTION) 
The following bills and resolutions will receive their second reading and may be considered:  

a. No items were submitted to the Speaker of the Senate


19. MISCELLANEOUS BUSINESS (FOR POSSIBLE ACTION) 

a. University Office of Marketing and Communications Rebrand Presentation 
The Senate will hear a presentation from the University’s Office of Marketing and Communications regarding the University's exploration of a possible rebrand.
i. The University Office of Marketing and Communications present their plans for the university rebrand, “Well, good afternoon, everyone. Thank you for having us. My name is Carrie Garcia. I'm the Executive Director of Marketing and Communications for the university, and joining me from our team is Emily McMillan. Emily is our Director of Operations and Marketing. Thank you for having us during the summer. I can't believe you're all here. What a great showing. So, that's dedication. I cannot tell you how excited we are to be here today. And I will tell you, first off, some of you might have heard this presentation, I believe all this time last year. So some of it is going to be a little redundant, but the other reason why they're here is we realize they have new individuals, right, that are serving, and so our main goal today is to really, give you the information about this amazing project that's been going on for a year, rebrand of the university. You are core to the university, obviously, and so it's really, really important that you understand what the project is, how we're going about it, and why we're doing it. Your support would be huge. So, I'm going to refer to my notes here and there, but I cannot tell you how pivotal and how important this project will be for now in the university, and the future. This has never been done that I'm aware of. So I'm born and raised there, double major, or double graduate from the university. I've been in marketing communications my entire almost 36-year career, and there's been a lot of changes, right, in marketing to some degree of the university, but never at this level. This project started with the support in the buy-in and the drive from President Sandoval, and it's being supported by our department, which is Overarching marketing communications for the university. We work with a lot of individuals that do marketing communications around the campus, but really our role is university central marketing communications. And so we're launching this rebrand because we know we need to do a better job of really communicating who we are, what we are, what we stand for, and how we can be better for the future. We have been here a long time, 152 years, and been very successful. As you probably are aware. Higher ed, in general, has gone through kind of a challenging time, actually, in the last decade. A lot of competition, right? Enrollment in some cases is down in some universities, sometimes it's flat, sometimes it's up, and there's a lot of individuals in the country that question the value of higher education. And so, what led us into this, is really looking at some research that the university commissioned almost 2 years ago. Actually, we had about 2 or 3 years of research that told us a lot of different things. And that's really what started this. We really needed to look at what is going to take us into the future. And so with that, we embarked on an RFP process, Request for Proposal, about a year ago. We went out, and we had about 30 plus, almost 35 advertising agencies across the nation put their hat in the ring to work with us. We chose R&R Partners out of Las Vegas. I don't know if anybody's familiar. R&R Partners is a nation. They do national and international work. They're most famous for what happens in Las Vegas, saving Las Vegas. It was a very competitive process, but we brought them on a year ago. And what I really want to tell you about this process is, this is not about President Sandoval sitting in a room saying, we're going to do this, or what Carrie thinks. This is a method, this is a process, this is a project state in research, and that's very common in branding work, but we have done a number of things, a number of qualitative and quantitative research. We've talked to you around campus, we've talked to prospective students, prospective caregivers that don't even know about us, or might want to be coming here. We've talked to alumni, donors, faculty senate, the Graduate Association, so this has been in a little room and a decision. It's really been far and wide looked at research. As student leaders, your awareness and engagement, I cannot say enough, it is critical. You play a pivotal role and when you rebrand an organization to get us all under the same umbrella, how we talk about ourselves, how we market ourselves, what differentiates us. It really affects everything at the university. This will help with research, it will help recruiting, it will help retention, it will help prospective students come here, it will help with fundraising, it will help with the political arena, right, and the legislative. If you do this right, we're all on the same page about who we are, what makes us special. It will be a very successful project. So, a little bit there. One of the things, again, I wanted to touch on, what's driving this is, again, research. We did research a couple years ago, and most recently in the end of 24-25, and what really what we found out is I have a deck of, like, a thousand slides that has all different types of information, but I'm really going to narrow it down to just a couple things. We are recognized, we are known, right? And we're, we're, you know, we're established. The past learning Nevada, We're not very well known, or we're not as known as we should be. And that's a challenge, right? We have to change that. We've been successful for 152 years, but the terrain and the environment has changed, and so that really stood out. We need, even in our states some people, of course, they know us, but do they really know us? And so, the research really stood out about, we need to do a better job of being clearer and more, direct about who we are as a university and the value that we bring. Also, like I said. Logos. Everybody thinks about branding as logos, and logos are very important, they're a part of it, but really, it's the broader story about the university. But what we found out in research is we're confusing people. We're confusing prospective students, caregivers, all of those key audiences that I, touch on, with the block in, as you know, is kind of the university, you know, general primary mark. Athletics has the scoreboard, right? And then there's 5 or 6 other different logos. That can be very confusing, and I don't think we're trying to do them on purpose But we have for many years, and so we're really looking at that as well, and that really stood out for a lot of the research that we did. The other part of this is. It's linked, this brand project is intrinsically linked to the strategic plan. And two of our goals, the University Strategic Plan, two of the goals in that strategic plan map directly to this branding project. One is enrollment, right? Just need to increase enrollment. And that's graduate, that's undergraduate, that's online, it's all of it. The other part is very clear. This is goal number 6, and it's to drive better awareness. And draw a change of perception of the person. So, that is kind of the long and short. I'm going to turn it over to Emily, and she's going to get a little bit more into the details of the project. There you go and that also leads us to our marketing and communications goal, which is that we really want to create a powerful and values-driven identity worthy of the elite institution that we have become. We really want to claim that status that not everybody associates with us yet, but we know that we are there. So specifically, what's happening? New logos. We will be changing the university's logos, and we will be unveiling those on October 20th at the State of the University event mark your calendars, that'll be a really fun one. This is inclusive of the current Lock Pen logo that you're familiar with, as well as the Nevada Sport Pools are both going to be updated and unveiled at that event. So that's kind of our big date that we are working toward right now. Leading up into that, there's a lot of planning going on and a lot of, kind of, confidentiality, keeping it under wraps so that we can We have a really fun reveal and surprise, at that event. This is going to be, accompanied by updating our brand architecture, so thinking about how we manage all of the different colleges, the different business units across the campus, far and wide, kind of helping to create some better structure and guidelines for how to manage all of that, the new kind of updating the identifier system, for example, for all of the colleges. So all of that's getting worked on right now, as well as kind of, firming up all of the specific approved versions and uses of the new logos. Then we're gonna work on a new visual identity system, so that's inclusive of, kind of refining our brand colors. Nevada Blue and Silver not going anywhere, but looking at maybe some additional colors that we can be using on our website and in some materials. To kind of keep up with the times, keep up with navigation and accessibility standards, for example. This is also inclusive of the typography that we use, so our font choices and our core materials and on our website isn't much need of an update and an open source font in particular, so that's part of the part of the upgrade that we're working on, so that will be unveiled also, starting on the October 20th date that we're working toward. And then, in addition to all of that, because we felt like it wasn't quite enough to keep us busy, we're working on a new brand campaign, and this will be a campaign that is launched nationally to a lot of our target markets, where we want to work on some of those enrollment goals, and it will be inclusive of a new, brand campaign, a new commercial spot, new digital advertising, outdoor, the whole world. So, we're also going to be debuting that new spot at the State of the University, and then the actual campaign will be launching both in-state and out of state, but after that October 20th date. Inclusive of a full, what we call an omni-channel media plan, which is just basically every single platform you can think of is where we want to get our ads in front of our target, prospective student audiences. I have a couple more slides on timeline to get into the nitty-gritty, but let me pause on any specific questions on these. Confirm details that, Yes. Does the body give permission for Louise to speak? Yes, go ahead, Louise. Thank you for presenting that. Such great information and support update, if I may. If we include, or is it involved? The way we describe ourselves and identify ourselves? You don't hear those words when you say, the premier University in Nevada, Yeah. When will there be an opportunity for a standalone event after the State of the movie works? Just to describe, maybe, the logos and the color scheme, my fun with that is swag. People have the opportunity for purchase new colors or logos or whatever. Great, great questions. I'm gonna, answer one, and then Emily is her next couple slides are going to answer the timing, the phasing, you know, how you're gonna when you're going to be able to use this, because I will tell you, we will not, on October 20th, not everything in the university will change. We want to be very responsible with our funding, and so, for instance, on the buildings. The block N is probably going to remain on most of our buildings, because as you can imagine, to change that out it's just not going to happen. So it will be phased, and we'll have training, but I'm going to steal your thunders, so I'm Premier and Elite. Very interesting, take on that. We have a ton of research that told us what words, are usable, what aren't, and I will just say. Premier, you might not see that in an ad, but our positioning statement, which kind of puts together our architecture about what audiences, messaging matrix, Premier did stand out. Sorry, I was telling you that. Elite. That was kind of a different, you know, take, and it depends on who we're talking to, but you're right on the mark. A leak gives us that, like, higher, high class, right? Yeah. Yeah. And a leak can mean different things to different people, and it can be offensive, though, too. So without getting in the weeds. This project, again, the research, is… we have done research at every point of this, from our positioning, to our messaging, to the logos, all informed by the feedback we've heard from all those products that I've shared. So, that's you're right on the point, especially with Termi. a little bit into the timeline. So, we are here at the end of July. As you can see, just kind of a lot of different, groups of work happening around the research, the testing. We've done tons of focus groups, so we've done focus groups with, prospective students, so, high school students that are 17 to 18, as well as their caregivers, parents, guardians in several states, including Nevada. We are been making a lot of our brand identity decisions, based on that research, starting to develop all of that out, and now we're getting into the phase where we're working on the toolkits and the training and all of the resource development, so we're going to be develop, finalizing, all of the final usages for our brand guidelines, and that'll be a resource available to everybody that needs to use the brand application, inclusive of designing any materials, graphics, ordering swag, for example, will all be included in that with, guides on how to access all the new materials and how to use them. And the whole works there. We are working toward that October 20th date that I mentioned, so that's our big launch announcement, and then the actual rollout starts after that. And as Carrie mentioned, it's a multi-year process. This is going to take a really long time to roll out across campus, but also the timing of it, this is going to be mid-semester, so there's going to be no expectation that things need to get immediately overhauled. We're not going to be throwing away or otherwise destroying any existing materials or swag items. We just kind of know they're going to exist together on campus for a long time, and we'll consider the current marks legacy at some point, and they will just kind of be a part of our history. There's plenty of spots on campus, I'm sure you all have seen where some of the older logos still exist, and it's fun. It's just kind of a part of the history and the charm. And that's just going to continue on. So, looking at the lighter blue items on the chart here is, like, this is when the trainings and the toolkits will be available. Our team's going to work on those materials and kind of work on training schedules to be able to, welcome in anybody that needs to have access to utilizing the brand material. Our team will be working on what we're defining as our identified Phase 1 rollout, so things that we need to leave that need to be updated across campus, and then all of the other units and all of the Marcom specialists across campus have been made aware and walked through this same presentation, are also going to start identifying the items that they want to be updating. With this Phase 1 window being ahat feels reasonable and important to update for the end of 2026, knowing that, again, this is going to be a multi-year process, so not everything needs to be overhauled at once. And the ask will be to update things when they're ready to be updated. You are out of these materials, these swag items, the next time you order new set, that's the opportunity to use the new logo and brand. So then we'll be working through 2027 and helping folks think about what are the next phases of that rollout, with the goal of having most things updated for the academic year starting in fall 2027. So we'll be working through most of next year to get most things reasonably updated, and then knowing that beyond that, there's always going to be the lingering things that are either too cost prohibitive to update things like signage, for example other things that maybe require more logistics, they're just more complicated, or things that just linger on, I guess they'll just kind of be updated as able, funds allow, as logistics allow, and then over time, we'll get to a pretty good spot. And, you know, directly, we're working with LCAS, we're working enrollment services if you knew hundreds of leads, almost hundreds of people now, of just talking to people and saying, what do you need, what's your timeline? But really. We don't see any change until after the same person. Because we're gonna launch it, and it's gonna be a fun time, and that's when everybody in music is going to see it. And then, as Emily said, everything will start to roll out. So then we can talk to Dillon, Amy, maybe you can do a special training just for this group, or, you know, whatever you want that makes it easier. We'll have the brand guidelines and walk through how to use the logo, when to use the picture, you know, everything. We have a brand guideline right now. And we'll do a special training for you. Just for me. Luis, can you please speak up so the folks on the Zoom can hear? Would you consider maybe giving us a tease at some time before the 20th, or two before the meeting? I wish we could. You know, I could talk to presidents as well and see, but this is, not because they're secrets, but we want this to be a very special launch for us in the community. So, right now, very few people are privy where we're at right now, right? We have chosen a primary, new primary logo, we're working long and squirrel. There might be 35 people that have seen that, and there's a reason for that, because we're getting everything ready, so I cannot promise you you'll get to see that. You'll see it with everybody else that's a bunch. I wish I could, Kevin. I think that's it that we have for our worksheet? People excited? What do you feel? What do you feel about it? You don't care? You do?

ii. Senator Horst asks, “Are you worried at all about, like, people being mad about, like, getting the lock-in? Because it's really easy for, I know, like, to use on Canva, or to get pictures online, or even to design yourself without giving forward to anything.”

iii. Ms. Garcia responds, “Yeah, I gotta tell you, yes and no. I think the majority of people we talk to around campus they see why we're doing this, the reason for it, and to get it. But change his heart. The block Fan's been around about 17 years, and the Sport Wolf has been was created and started to be used in 2004. So that's a long time, right? So I think with any sort of project like this, that's really it's huge. There are going to be people that might not agree, or might not like it. When we talk about creative work colors, typography, the logo. That's a very subjective, right? We all have biases. Oh, I don't like that color, I don't like that design. We're gonna have some of that, but we hope that we have approached this with, again, real research, talking to individuals that are our key stakeholders, who have that information, and will be done with due diligence in the direction and the decisions that we're taking to move forward. So yes, there are going to be people at poke holes and might not love it, but we hope the majority of people understand and get excited it is a new task, and we visit moving to the future as a university.”

iv. Brianna Scherschel asks, “thank you guys so much for your presentation. It was wonderful, it's really nice to have you guys in today, even though I can't be there in person. I was just curious how you're planning to get your buy-in from the students, because a lot of the students we have on campus currently, like, they're already gonna have the merchandise with, like, the previous logo and colors and everything, and just wondering how you're gonna get them to kind of buy into the new merchandise and everything, because, like, obviously it can get expensive and stuff like that, and I think it's really important that if we're trying to market ourselves as something new and have this new visual, that how we show ourselves outside of campus is also really important.”

v. Ms. Garcia and Ms. McMillan answer, “We were the leaders on this campus, so we're asking you to be ambassadors. We're asking you to take this back to your colleagues, right, your constituents, if you will, and explain why we're doing this. That's why we need to do this in the future, to be excited about it. So we really need you to be the carriers of the message. The worst thing that can happen aside for just the support, is that when in October, when we announce this, there are people who are like, I had no idea this was going on. We have been making the rounds around campus to all of the key audiences, just getting this presentation to make sure people know why, right? So that's number one. Two, merch. So, as Emily communicated. You won't see anything new, again, until after the launch, and it will just be a change. The other thing is, we're not telling we're not going to rip your shirt off because you have the other logo on. We're not going to chastise you. It's a legacy, legacy logos, and it's going to take time for people to make that change. So, that's the best way I can answer that. We just hope you'll get behind it and be exciting, because you are the leaders. And we need you to carry that torch, and we need you to carry that message that this it's a change for the future. And hopefully, you know, the creative part of it, you're gonna like with the logos that we're checking. So, you'd be supportive of it. Yeah. I think a good analogy is it's not like an on-off switch, it's a faucet that has to be, so we gotta start turning on one faucet and slowly turning down the other one, and then, you know, eventually we'll get to a full change-out, but there's gonna be a window where just both exist, and the shops are gonna have the old logos, and that's great, because we still love them and value them, and it's an important part of the history, and then you guys will be excited about the new stuff. I think it looks very slick.”

vi. Senator Saporito asks, “thank you guys for coming today. One of my friends goes to a school in California, and when she was mentioning UNR to our doormates, for some reason, they thought we were based in Hawaii, so I, like, I really appreciate all the work you guys are doing today. I understand UNR has, like, plenty of physical advertisements throughout the city, such as, like, advertisements placed in local restaurants in the city's airport. I think you discussed this previously, but my connection was a little laggy. What would the expected costs be to replace all these old logos in the phases you were discussing?”

vii. Ms. Garcia responds, “That's why we're doing a phased approach, so I don't have a number to give you that it's going to cost us $20 million over 3 years. That is why we're doing this very responsibly. Some organizations, I used to work in the private sector before I came to higher ed. Sometimes organizations have the money, and they're able to flip the switch off and flip it on, and everything goes away. If you've lived in this community for any length of time, Renown, when Renown changed their name, they did they did a great job. They flipped the switch, they got rid of everything, but not everybody can do that, and it's not as common, and so that's why we're doing a phased approach, and so we're budgeting as best we can, with the President's help what are the priorities, right? There's a lot of low, easy-hanging fruit, the website. Easy change, not gonna cost us things, right? I have a team, we'll go in, the colors will be updated, we'll have some new things. Digital advertising, super easy to change out, right? It's not a, you know. The airport, we've had that contracted to fit in the airport, you've seen that we're in different places in the airport. That's just a change-out once a quarter, so not a lot of extra money. And then, like I said, signage. The buildings, if locked in, will hopefully ever come down with the existing building. It's just, again, it'd be a legacy, but any new buildings, which we have a lot coming on, then you'll see any brand. So, it is an investment, no doubt about it. This is the first time that I'm aware that the university has put the time, the energy, and some of the funding towards working with R&R to get us where we need to be, and then actually giving me a budget to do some things to get the word out there. Is it $10 million? No, it's not. We're, again, money doesn't grow on trees, right? Know that the university has to be very careful of how we use our funds. So, all that has been taken into consideration, and again, this is just the start, right? R&R's doing the work, we'll unveil everything, and slowly but surely, two, three years fades out. Like, for instance, let me use the… we're making recommendations. Obviously, the buildings, like I said, that logo will come up. There are areas around campus that people take pictures, like the block-in in front of the Knowledge Center, that's a huge people love that. We're making a recommendation to the president that that does get changed out. There's a couple different spots around campus, only a few that we're saying, that needs to be changed out now. The other things will be long-term and budgeting process.”

viii. Senator Saporito asks, “Will MarCom requirements for advertisements be strict during this transitionary period? Like, if we were to begin promoting new events and advertising to external organizations, are there any specific copyright laws we'd have to follow while you guys are, making these new phases?”

ix. Ms. Garcia answers, “Right, yeah, so we will be working on trademarking the new marks. So currently, the Sport Wolf is trademarked, so there's always a process for anybody who wants to put that on merchandise that they might sell, so we will be trademarking all of them. But for everybody on campus, it'll just be a matter of following the brand guidelines, so just using the logo as it's as we ask you to use it, thinking about needs to run at a certain size, it cannot be printed on the top of color red, for example. As long as, kind of, the guidelines are followed, then that's kind of kind of the end of what's required of anybody who needs to utilize it. And I would just add, Alexander, too. Right now, everything's status quo. Nothing's changing right now. Just keep doing what you're doing. If you're using the logo, if you're making a flyer, keep with the standards now. Nothing will change until after that launch. When we introduce the branch backlights, as Edward just said, and do some training so that you can understand how to use it. But we will, I mean, you know, we'd rather, instead of playing the cop, we'd rather play the partner, the good partner, and try to help you understand, how to use things, what processes are in place that you have to get reviewed. We'll be living with, Sheena Hardin and, athletics on Club Sports and Clubs. How does that impact you as far as using the logos? So we'll be reinvigorating those guidelines as well, so look where everything's clear and concise, and you don't have, you know, you don't have any issues moving. We're always here to answer.”

x. Senator Wilbur asks, “thank you guys for the presentation, I'm very excited to see all this to come. I was just kind of curious, because of the launch day in the middle of the football season, are we gonna kind of immediately see this add on, like, televised stuff on merchants when it comes to that, because I know that, at least outside of Northern Nevada, the fastest way to someone's heart in this country a lot of times is football.”

xi. Ms. Garcia responds, “Yes and no. So, again, follows all of our phasing. So we've working that's one of the 100 meetings that we meet with athletics, and look at all of their timelines, from uniforms, to signage, to if they're gonna paint a new wall, you know, having all of that, and it's all based on their timeline. So if it takes 6 months to order a uniform. You're gonna see probably both logos for a little while, until we can get everything in line. I think you'll see, if you watch any of our athletic events on TV, national TV, whenever we play on TV, we have an institutional TV spot that runs. Hopefully, you'll see our new spot run this year, and you'll see that in campaign. But will every female forum starting in fall have the new logo? No. It's just not doable. There's long lead times, right? You can only imagine think about all the things got to be accounted for. There could be some spots that you'll see the new mark, and then another 6 or 8 months, then you'll see. It's all based on their timelines, and you have to back into those. So, again, you might see both logos for a little while, until we can make that break and be fresh.”

xii. Senator Horst asks, “What specifically about student-led groups; public, graduate, our colleges. How can we really reach out?”
xiii. Ms. Garcia answers, “All of it. I think your support, if you can get behind it, you know, and again letting your constituents know this is happening. They're almost a year and a half long process. So again, in October, when they see it on social they're not like, I didn't even know this was going on. That's a hard task, right? We have a lot of people around the campus, but if you can just make sure to get the word out that this is happening, it's a positive thing, we need it, and then get behind it as you can when we launch, would be great. Get your merch when it's out there, and obviously, social's where it's at. That's where you all live. So, you know, we're very active. Our department runs all the social media platforms, the four or five. And so, you know, this will touch everything. It will be digital advertising, social media, emails, I mean, it is the umbrella, the new umbrella for reporting access. So, anything you can do to be positive and supported.”

b. Senate Committee Changes and Additions
The Senate may make changes to committee assignments.
i. No changes and additions at this time.
c. Senator Reports
The Senate will share progress they have made in ASUN-related activities that they have been working on.
i. Senator Scherschel reports, “Hi guys, Senator Schersha for the record. Good evening, Senators! Senator Saporito and I have been working on a lot for sci-fi. The biggest thing is that we're working really hard on getting the Homecoming Parade to sort of be a fundraiser for PAC provisions. I got the pleasure of being part of the Homecoming Parade with President Oglebott last session, and I'm really excited to see the tradition grow. Sap and I have also met with Tony Ortega for impact provisions about it, and we have a meeting with exec tomorrow. We're also working on reaching out to local vendors for our farmers market, and we're hoping to go to the Riverside Farmers Market, when we get back to speak to some of those amazing vendors and see how we can get them involved. If you have any other fun ideas for fundraising, please feel free to reach out to myself or Saporito. Also, in regard to my two pieces, I'm still waiting to hear from Budget and Finance, because again, we have been having issues meeting. But I'm excited to hear my two pieces there soon, and get them all to you guys. I also will be having a meeting soon with Luis for CLDE to discuss how to support ASUN's mission of civic engagement across campus. So hopefully I'll have some more updates on that for you soon. Thank you, and I'm really excited to see you all soon in a couple weeks.”
n 
ii. Senator Saporito reports, “I predominantly, working with veteran services and PAC Provisions. Regarding veteran services, I've been meeting with them a lot throughout the summer, and they're very interested in hosting a 9-11 ceremony for the 25th anniversary this year. It would be a week-long event, so I'm in contact both with Chai, Glenn, John Pratt. Chair Radke, to discuss exactly what how they would like ASUN to help? I have a meeting with them tomorrow to discuss exactly what they're looking for. in the budget, regarding PAC provisions, me and, Senator Scherschel met with Coordinator Ortega yesterday, and one of the initiatives we were thinking of was, expanding our relations with the food pantry located in Carson City Fish. Last session in December, they were interested in doing a Christmas fundraiser for PAC provisions, in Carson City. And, unfortunately we couldn't do it in time, but now we have around 5 months to plan out logistics, so hopefully we can, get funds, while everyone's out of the university, so that's pretty much it.”


20. COMMENTS AND ANNOUNCEMENTS (INFORMATION ONLY) 

a. Senator Barrus announces, “Hey guys, this is more of a funsies little announcement, but I am turning 21 tomorrow. For anyone that is in town on Friday, if you'd like to come make plan- come make plans with me, me and my friends are gonna go do some fun things, so if you're interested, just let me know. But yeah, thank you.”
21. PUBLIC COMMENT (INFORMATION ONLY)

a. There is no public comment at this time.
22. ADJOURNMENT

a. Speaker Issa adjourned the Senate of the Associated Students meeting on July 17th, 2025 at 6:23 P.M. in the Ansari Business Building Room 101, 1st Floor of the Ansari Business Building and Zoom. 
	
	
	



	
	
	



