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93rd SESSION 2025-2026

 S.B. 93 – 86
A BILL TO REFORM THE DUTIES OF THE DEPARTMENT OF CAMPUS AND PUBLIC RELATIONS
 _______________________________ 
IN THE SENATE OF THE ASSOCIATED STUDENTS
 _______________________________ 
SEPTEMBER 7TH, 2025 
SUBMITTED TO THE SENATE OF THE ASSOCIATED STUDENTS BY SENATOR MCANDREWS & PARLIAMENTARIAN ISSA 
________________________ 
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Whereas, the current structure and purpose of the Department of Campus and Public Relations does not clearly define the department’s role in supporting the marketing and outreach needs of ASUN and its departments; and 
Whereas, there is a need for the department to serve as a central point of coordination for Association-wide communication, branding, and public relations efforts to ensure consistency and effectiveness; and 
Whereas, the department should provide direct marketing and outreach support to the Senate, Executive Branch, and all ASUN departments when needed, to strengthen student engagement and awareness of Association programs and initiatives; and 
Whereas, the current language of Chapter 204 lacks clarity in outlining collaborative relationships between the Department of Campus and Public Relations, Inkblot Marketing, and the Center for Student Engagement’s Information Technology team; and 
Whereas, a revised structure and set of functions will improve communication between ASUN departments, enhance transparency to the student body, and ensure all outreach aligns with ASUN’s mission, brand, and accessibility standards; and 
Whereas, the inclusion of regular meetings and cross-promotional responsibilities will increase accountability and keep ASUN’s communication efforts consistent, accessible, and relevant to students; and 
Whereas, this reform will help establish a more proactive and supportive department that bridges gaps between ASUN entities, enhances the visibility of the Association, and ensures marketing efforts are strategic, coordinated, and student-centered; 
Be it enacted, that the changes outlined in Addendum A be adopted into the Statutes of the Associated Students; and 
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Be it further enacted, that a copy of this bill be sent to the following individuals: 
● President of the Associated Students, Carmina Aglubat; 
● Vice President of the Associated Students, Ethan McNamara; 
● Director, Center for Student Engagement, Sandra Rodriguez; 
● Associate Director, Student Government, Luis Aguilar-Herrera; 
● Director, Campus and Public Relations, VACANT; 
● Assistant Director, Campus and Public Relations, Keira Mendoza; 
● Coordinator, Student Publications and Marketing, Gabby Turner; and 
● Vice President, Government and Community Relations, Michael Flores
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Addendum A 
CHAPTER 204: THE DEPARTMENT OF CAMPUS AND PUBLIC RELATIONS 

SECTION 01: ESTABLISHMENT 
There is hereby established a Department of Campus and Public Relations as an executive department of the Association. 

SECTION 02: MISSION
A) Manage and advance the Association’s institutional reputation and image by directing different departments within the Association on marketing and media strategies.

SECTION 03: STRUCTURE 
The Department of Campus and Public Relations shall consist of a Director and Assistant Director of Campus and Public Relations. 

SECTION 04: DIRECTOR OF CAMPUS AND PUBLIC RELATIONS 
a)  IN GENERAL: 
There is a Director of Campus and Public Relations, appointed by the President, with the consent of the senate. 
b) HEAD OF THE DEPARTMENT The Director will be the head of the Department, and shall have direction, authority and control over it. 
c) FUNCTIONS: 
1) To form focus groups and committees at the President’s request
2) To facilitate communication with the appointed officer within each department of the Association to be responsible for the submission of marketing materials to Inkblot Marketing.
3) To expand the Association’s reach and visibility throughout campus and in broader local, state, and national communities. 
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4) To focus on oversight of each department in appointing an officer responsible for submitting marketing materials to Inkblot Marketing. The appointed officer per department shall be formally recognized as the “Department Marketing Lead.” 
5) To draft media releases for the Association with approval from the President. 
6) To support appointed department officers to draft media releases.
7) Manage the creation of multimedia content to be produced and released.
8) To work and meet regularly with the Director of Inkblot to create a clear vision and plan of marketing themes for the Association to keep ASUN’s branding, messaging, and design consistent. 
9) To act as President if, by reason of death, resignation, removal from office, inability, or failure to qualify, there is no President, Vice President, Speaker of the Senate, Director of Clubs and Organizations, Director of Programming, or Attorney General to act as President.
10) To assist the Senate with marketing and outreach efforts, including event promotion and communication support when requested. 
11) To provide a report biweekly to the Creative Director of Inkblot Marketing and the Coordinator for Student Publications and Marketing. 
12) To meet with each Department Marketing Lead on a regular or as-needed basis. 
13) To serve as oversight to ensure each Department Marketing Lead meets with the Coordinator of Student Publications and Marketing and the Director of Inkblot at least once a month. 
14) To have a report read or spoken into record at minimum every other Senate meeting.
15) To ensure consistent cross-promotion of relevant content through all Association media platforms 
16) To work with the Centre for Student Engagement’s Information Technology team to update and provide content for the ASUN website. 
17) To work in collaboration with the Vice President to develop marketing and outreach strategies for the Pack Friendly Business Program. 
18) To communicate with and oversee the Assistant Director of Campus and Public Relations. 
19) Responsible to attend all ASUN retreats, and trainings as decided by the President and the Director of Executive Outreach 
20) Work in accordance with the Department of Government & Community Relations, to ensure that ASUN marketing supports marketing efforts of the University. 
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SECTION 05: AUTHORIZATION OF APPROPRIATIONS
There is hereby authorized to be appropriated such sums as may be necessary for the support of the Department. 

SECTION 06: ASSISTANT DIRECTOR OF CAMPUS AND PUBLIC RELATIONS 
a) IN GENERAL: There will be an Assistant Director of Campus and Public Relations, appointed by the Director, with the consent of the senate. 
b) FUNCTIONS: 

1) To act as the Director of Campus and Public Relations in the Director’s absence or at the Director’s request.
2) To work with the Director of Campus and Public Relations and the Director of Inkblot to create a clear vision and plan of marketing themes for the Association to keep ASUN’s branding, messaging, and design consistent.
3) To maintain a shared Association event sheet.
4) To ensure the vision and plan of marketing themes for the Association are consistent. 
5) In accordance with the Director, to work with the Center for Student Engagement’s Information Technology team to update and provide content for the ASUN website.
6) To be responsible to attend all ASUN retreats and trainings as decided by the Director of Campus and Public Relations and the Director of Executive Outreach.



Adopted in Senate on November 19th, 2025 Attest:
 __________________________________________ Shea Finau, Senate Secretary 
__________________________________________ Leaf Acklin, Speaker of the Senate
__________________________________________ Carmina Aglubat, President of Associated Students
