
Committee on Budget and Finance 
Financial Review 

Senate of the Associated Students 86th Session  
Financial Review for March 1, 2019 at 10:00 a.m  

Joe Crowley Student Union, President’s Conference Room 

1. Inkblot 
 

2. Data/Numbers  
a. Total Expenses up-to-date:  

List of Expenses 
Student Wages (as of 2/25/19): $24,122.82 
Staff: Director, Assistant Director, One Account Coordinator, a 
Photographer, a Videographer, a Photographer/Videographer, Three 
Designers, and One Social Media Manager. 
Fringe (as of 2/25/19): $575.67 
Host (as of 2/25/19): $755 
General Operations (as of 2/25/19): $47,998.68 
 Sagebrush Ads for Fall/Spring Semester and Summer: $26,395.00 
 Business Cards: $1,015 
 Text Service: $3,499.50 Split with Nevada Wolf Shop 
 Printing at NV Ink and @one: $9,134.16 
 Monthly Newsletter Payments: $75.00 a month 
Travel (as of 2/25/19): $0 

b. Total Revenues. 
None 

c. Total Account Numbers compared to last year’s budget. 
Balance Forward FY19: $20,495.48 

 
 

3. Account Manager(s) 
a. Overview  

The marketing Department serves as the primary publicity unit for ASUN. The 
department works to promote the programs, services, issues, opportunities and 
images of ASUN to the entire campus and surrounding community. 
 
Inblot Marketing’s secondary mission is to serve ASUN Clubs and 
Organizations when they are granted On Campus Request Funding for on-
campus events from the Department of Clubs & Organizations.  



b. Questions/Discussion from Committee 
Will Inkblot mainly be trying to switch to just online editions? 
What is the pickup rate of the physical copies? 
Why is there excess money left in wages? 
Where are the physical copies distributed? 
How often is the online site visited? 
How come work orders have been decreasing as opposed to past years? 
 

4. Verdict 
a. Overall Verdict 

Inkblot has been spending reasonably the only major issue seems to be the 
statistics surrounding the usage of the actual physical copies that are costing a 
lot of money when we can’t gauge the student interaction. 
 
In addition, Inkblot was able to clarify that the work orders are not decreasing 
they are just being recognized differently as larger orders with many different 
components. 
 
Social media has been successful mode of communication with students they 
are going to look into doing more low-cost giveaways that they can promote 
and save money and promote their services. 
 
They really emphasized how they are a resource for all of campus and ASUN 
recognized clubs and organizations but specifically for the ASUN Center for 
Student Engagement. 

 

5. Supporting Documents 
b. Future Plans and Expenses: 

Plans for the rest of the year 
 Hire content writer, one more AC 
 Copies from the copy center (Nevada Ink) 
 Banners at @one 
 Business Cards for ASUN departments and New Government ($30/person) 
 Spring Event Marketing – Elections, Family Weekend, Spring Concert, Etc. 
 Ink and various needed supplies 
  Toner is $300+ per color, printer takes 4 colors (cmyk) (~$1,400) 
  Ink is ordered 2-3 times/semester 
 Prizes for various contests (come up as events are submitted) 
 Social Media Ads for larger events 
 Visitor’s Guide Ad: $1,258 
 New Student Orientation Ads and Brochures 
 Silver Paw Recognition Breakfast Pamphlets 
 MailChimp newsletter Monthly subscription ($65/month) 
 Camera cleanings & equipment 
 Video repair & equipment 
 Basecamp – management system for projects 


