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Senate of the Associated Students 86th Session  
Financial Review for March 1st, 2019 at 10:00 a.m  

Joe Crowley Student Union, President’s Conference Room 

1. Insight Magazine PG07739 
 

2. Data/Numbers  
a. Total Expenses up-to-date: $15,031.98 

Wages: $5,098.83 
Host: $0.00 
Fringe: $124.19 
Operating: $9,808.17 
Travel: $0.00 

b. Revenues 
None 

c. Future Expenditures 
Operating: Create 50-page print magazine for the spring issue again. We have 
the same contract with A. Carlisle for 1,000 copies of the 50-page magazine. 
This will cost $4,684. It is already factored into our operating cost. 

Operating: Create a marketing plan to promote the spring issue to students 
through social media advertisements/boosts. Budget $100. 
Operating: Create a marketing plan to promote the 15-30 page online issue for 
summer through social media advertisements/boosts. Budget $100.  
Operating: Replenish promotional materials for Insight such as stickers, 
buttons, shirts etc. Budget $500  
Wages: Allocate hours to training staff to replace the Copy-Editor and Photo 
Editor positions because they are graduating in May. 

 

3. Account Manager(s) 
a. Overview  

Insight Magazine is to offer students at the University of Nevada, Reno vivid 
photography as well as informative, entertaining and insightful stories that 
capture Nevada student life to the fullest. Insight Magazine aims to become a 
leading voice for students attending the University of Nevada, Reno. The aim is 
to be informative, conversational and relatable to students. Through 
photography and stories, Insight Magazine will be a long-lasting and established 
tradition at Nevada.  Nevada students will be able to use Insight Magazine as a 
talking point for university issues and to be informed on community 
entertainment, profiles, music and more. Insight Magazine additionally seeks to 
teach journalism and to inspire students. Students interested in writing, 
photography, multimedia, public relations and more can use the magazine as a 
stepping-stone to their careers. The magazine allows students who are interested 
in exploring a career in publishing a way to become familiar with the process 
and eventually move on to greater endeavors. 



Wages spent so far were to write, edit, and photograph stories over summer, 
fall, and winter, maintain social media pages over summer, fall, and winter, 
attend events like the club fair, and finish production on the fall issue, and 
online winter issue.  
The $9,808.17 in the operating budget was the printing cost of the fall issue, the 
website, the domain transfer, subscription to issuu.com, and the cost of printing 
the spring issue. We printed 1,000 copies of the 50-page magazine for fall. We 
used Issue to publish our online winter issue.  

b. Questions/Discussion from Committee 
Where are most copies placed around campus? 
Most copies are placed in the Church of Fine Arts 
Will you have enough in your wages line to cover the rest of the fiscal year? 
Yes, we believe we will have enough and just a little extra to end the fiscal 
year 
Are you planning on using any money from your travel line? 
No, this money will go unused 
Would it be viable to go to online copies only? 
No, most people who read our issues pick up physical copies. 

 

4. Verdict 
a. Overall Verdict 

No recommendations at this time. 
 

5. Supporting Documents 
b. Snapshot FY19 

 
c. Snapshot FY18 Budget as of 6-13-18 

 


